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MARKETING CONCEPT 

WHAT IS MARKETING ? 

         Marketing is the process of identifying, creating, and delivering value to customers. It 

involves understanding consumer needs, designing products or services to meet those needs, 

and building long-term relationships that foster trust and loyalty. Marketing goes beyond 

merely selling or advertising—it focuses on providing meaningful solutions to customers 

while also achieving business objectives. At its core, marketing integrates strategies like 

research, product development, pricing, distribution, and promotion to engage target 

audiences effectively and create lasting connections. 

Importance of marketing in business  

           Marketing is vital in business as it attracts customers, generates revenue, builds brand 

identity, and fosters innovation. It enables companies to understand and adapt to market 

trends, retain customers, and communicate effectively. Marketing's impact goes beyond 

sales, influencing strategic decisions and risk mitigation while instilling investor confidence.  

Marketing boosts a country's income, keeps the economy steady, and creates jobs. It 

connects buyers and sellers, strengthening their relationship. Plus, it helps make things more 

useful and convenient for everyone. 

The Role of Marketing in Business: 

             Marketing plays several crucial roles in business. It fosters customer relationships 

through consistent engagement, exemplified by loyalty programs. Marketing also 

differentiates businesses from their competitors, helping them stay relevant in a crowded 

marketplace.. Furthermore, marketing introduces new products or services, generating 

excitement and interest. Lastly, it allows businesses to adapt to market changes by 

responding to customer feedback and trends. Overall, marketing is essential for business 

growth, visibility, and sustainability in a competitive landscape. 

Types of Marketing  

Marketing can take many forms, each designed to connect with different audiences, 

channels, and objectives. Understanding these types will help us see how businesses promote 
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their products, services, and ideas. It broadly divided into two types: Traditional Marketing 

and Digital Marketing. Such as: 

● Public relation                           

● Content marketing  

● Print marketing              

● Influencer marketing  

● Email marketing  

● Direct mail  

● Search engine marketing 

● Event marketing  

● advertisement  

● Television and radio   

What Do We Mean by Marketing Concept? 

A marketing concept is a philosophy or approach that businesses adopt to guide their 

marketing strategies. It focuses on understanding and satisfying customer needs while also 

achieving the company’s goals, such as profitability and growth. Rather than just promoting 

products, the marketing concept emphasizes creating value for customers and building long-

term relationships.  

The main marketing concepts include the following: 

Production: This concept focuses on producing goods efficiently and at a low cost, assuming 

that consumers will buy products that are widely available and affordable. 

Product: it emphasizes creating high-quality products with advanced features, believing that 

customers will favor products that offer superior quality and performance. 

Selling: This concept revolves around aggressive selling and promotion efforts to persuade 

customers to buy products, often used for products that customers may not necessarily want 

or need. 

Marketing: This concept centers on understanding and meeting customer needs and wants 

effectively, with a focus on long-term customer satisfaction and building relationships. 
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Societal: It extends beyond customer satisfaction and considers the well-being of society, 

incorporating ethical and social responsibility aspects into marketing strategies for the 

greater good. 

 

 

 

 

 

 


