
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

References 



Dr. Sarah BENLAHARCHE                  2021-2022 

University of Larbi Ben M'hidi, Oum El Bouaghi 

 

 

 
 

 first-year Bachelor's students  in Economics, Business and Management Sciences  

2 

 

 References 

 

- Chaffey, D., & Smith, P. R. (2013). Internet Marketing: Strategy, Implementation and 

Practice (5th ed.). Pearson. 

- Chopra, S., & Meindl, P. (2016). Supply Chain Management: Strategy, Planning, and 

Operation (6th ed.). Pearson. 

- Christensen, C. M. (1997). The Innovator's Dilemma: When New Technologies Cause 

Great Firms to Fail. Harvard Business Review Press. 

- Cooper, R. G. (2008). Winning at New Products: Accelerating the Process from Idea to 

Launch (4th ed.). Basic Books. 

- Doherty, N. A. (2000). Corporate Risk Management: A Framework for Implementation. 

McGraw-Hill. 

- Harry, M., & Schroeder, R. (2000). Six Sigma: The Breakthrough Management Strategy 

Revolutionizing the World's Top Corporations. Doubleday. 

- Horngren, C. T., Datar, S. M., Rajan, M. V., & Wyss, R. (2017). Cost Accounting: A 

Managerial Emphasis (15th ed.). Pearson. 

- ISO. (2015). ISO 9001:2015 Quality Management Systems — Requirements. 

International Organization for Standardization. 

- Keller, K. L. (2008). Strategic Brand Management: Building, Measuring, and Managing 

Brand Equity (3rd ed.). Pearson. 

- Liker, J. K. (2004). The Toyota Way: 14 Management Principles from the World's 

Greatest Manufacturer. McGraw-Hill. 

- Malhotra, N. K. (2010). Marketing Research: An Applied Orientation (6th ed.). Pearson. 

- Merges, R. P., Menell, P. S., & Lemley, M. A. (2012). Intellectual Property in the New 

Technological Age (5th ed.). Aspen Casebook Series. 

- Milkovich, G. T., Newman, J. M., & Gerhart, B. (2014). Compensation (11th ed.). 

McGraw-Hill. 

- Nagle, T. T., Hogan, J. E., & Zale, J. E. (2011). The Strategy and Tactics of Pricing: A 

Guide to Growing More 

- Armstrong, M., & Taylor, S. (2020). Armstrong's Handbook of Human Resource 

Management Practice. Kogan Page Publishers. 

- Brigham, E. F., & Ehrhardt, M. C. (2013). Financial Management: Theory & 

Practice. Cengage Learning. 

- Dessler, G. (2016). Human Resource Management. Pearson.. 

- Heizer, J., & Render, B. (2014). Operations Management: Sustainability and 

Supply Chain Management. Pearson. 

- Krajewski, L. J., Malhotra, M. K., & Ritzman, L. P. (2013). Operations 

Management: Processes and Supply Chains. Pearson. 

- Kotler, P., & Keller, K. L. (2016). Marketing Management. Pearson. 

- Noe, R. A., Hollenbeck, J. R., Gerhart, B., & Wright, P. M. (2017). Fundamentals 



Dr. Sarah BENLAHARCHE                  2021-2022 

University of Larbi Ben M'hidi, Oum El Bouaghi 

 

 

 
 

 first-year Bachelor's students  in Economics, Business and Management Sciences  

3 

of Human Resource Management. McGraw-Hill Education. 

- OECD. (2005). The Measurement of Innovative Performance. OECD Publishing. 

- Pisano, G. P. (2006). Science Business: The Promise, the Reality, and the Future 

of Biotech. Harvard Business School Press. 

- Ross, S. A., Westerfield, R. W., & Jaffe, J. (2013). Corporate Finance. McGraw-

Hill Education. 

- Scott, W. R. (2014). Institutions and Organizations: Ideas, Interests, and Identities. 

SAGE Publications. 

 

 


