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= Price refers to the value of a good or service.
* Price is generally expressed in monetary

units.

= |n other words, price is the value that an
individual is willing to pay in return for the

transfer of a good or service
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Price (or cost) is the value of any product or service
.expressed in monetary terms
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Pricing (La cotation)

It is determining the selling price of the product, and it affects
the competitive position of the project and its share of the
market and thus the profits that can be achieved. The person
conducting the marketing feasibility study must pay attention
to studying the factors affecting its determination .



Types of prices




Factors affecting

/ Internal factors \

» The objectives to be achieved by the project to
achieve the maximum possible return on invested
funds or flood the markets.

» The availability of financial, human and natural
resources.

» The cost of producing goods.

\ » Elements of the marketing mix /

External factors

» Demand.

» Competition, general economic conditions.
» Prevailing pricing practices.

» Law and government decisions




