📘 LESSON 1: INTRODUCTION TO MARKETING
1. Definition of Marketing
Marketing is the process of identifying customer needs and wants, creating value, and delivering products or services to satisfy customers while achieving organizational goals.
Simple definition:
Marketing is about understanding customers and satisfying their needs profitably.
2. Objectives of Marketing
Satisfy customer needs
Increase sales
Build strong customer relationships
Achieve company profits
3. Core Marketing Concepts
Needs, Wants, and Demands
Products and Services
Value and Satisfaction
Exchange and Relationships
4. Importance of Marketing
Marketing helps companies survive in competitive markets by understanding consumers and offering suitable products.
📘 LESSON 2: THE MARKETING ENVIRONMENT
1. Definition
The marketing environment includes all internal and external factors that affect a company’s ability to serve customers.
2. Types of Marketing Environment
A. Internal Environment
Factors inside the company:
Employees
Management
Company resources
B. External Environment
Factors outside the company:
1. Micro-environment
Customers
Suppliers
Competitors
Intermediaries
2. Macro-environment
Economic factors
Social and cultural factors
Technological factors
Political and legal factors
3. Importance
Understanding the environment helps companies adapt and make better decisions.
📘 LESSON 3: CONSUMER BEHAVIOR
1. Definition
Consumer behavior studies how individuals choose, buy, use, and evaluate products and services.
2. Factors Influencing Consumer Behavior
A. Cultural Factors
Culture
Social class
B. Social Factors
Family
Friends
Reference groups
C. Personal Factors
Age
Income
Lifestyle
D. Psychological Factors
Motivation
Perception
Learning
3. Importance
Understanding consumer behavior helps marketers design effective marketing strategies.
📘 LESSON 4: MARKETING MIX (4Ps)
1. Definition
The marketing mix is a set of tools used by companies to achieve marketing objectives.
2. Elements of the Marketing Mix
1. Product
Anything offered to satisfy customer needs (goods or services).
2. Price
The amount of money customers pay for a product.
3. Place
Distribution channels used to deliver products to customers.
4. Promotion
Activities used to communicate with customers (advertising, sales promotion).
3. Importance
A good combination of the 4Ps leads to marketing success.
📘 LESSON 5: MARKETING COMMUNICATION
1. Definition
Marketing communication refers to all methods a company uses to communicate with customers and promote its products.
2. Tools of Marketing Communication
Advertising
Personal Selling
Sales Promotion
Public Relations
Digital Marketing
3. Objectives
Inform customers
Persuade customers
Remind customers
4. Importance
Marketing communication builds brand awareness and influences purchasing decisions.
✅ General Conclusion
Marketing is a key function in any organization. Through understanding customers, environment, marketing mix, and communication, companies can achieve success in the market.
