Communication Lessons

Teacher: Nasri Wahiba

1. The Communication Process and Models
Communication Process

Communication is the process of creating and exchanging meanings ( information, ideas,
thoughts, feelings ...) between two or more people. It includes several key components:
Components of the Communication Process

1. Sender (Source): The person who creates and sends the message.
Message: The information, ideas, or feelings being communicated.
Encoding: The process of turning thoughts into words, symbols, or gestures.
Channel: The medium through which the message is sent (e.g., spoken language, text,
email, media).
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Receiver: The person who receives and interprets the message.

Decoding: How the receiver interprets and understands the message.

Feedback: The receiver’s response, which shows whether the message was understood.
Noise: Any barrier that interferes with communication (e.g., misunderstanding,
distractions, poor connection, emotional noise).

9. Context: the circumstances or the environment in which communication takes place.

Communication Models

A. Linear Model of Communication (Shannon & Weaver, 1949)
e Type: One-way communication
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e Best for: Mass communication (TV, radio, announcements)

e Key Elements: Sender, Message, Channel, Receiver, Noise

e Example: A TV news anchor delivering the evening news.
B. Interactive Model of Communication (Schramm, 1954)

e Type: Two-way communication with feedback

e Best for: Emails, online messages, classroom communication

o Key Elements: Sender, Receiver, Message, Feedback, Field of Experience

e Example: You send an email (message) — your friend replies (feedback).
C. Transactional Model of Communication (Barnlund, 1970)

e Type: Continuous, dynamic communication

e Best for: Face-to-face conversations, group discussions

e Key Features: Communication happens in real-time, nonverbal cues matter, meaning is

created together, context influences communication



e Example: A face-to-face discussion where both people talk, listen, react, and send
nonverbal signals at the same time.

2. Dimensions and Types of Communication

Dimensions of Communication

1. Intrapersonal Communication
This is communication that happens within the individual.
It involves thoughts, reflections, emotions, and internal decision-making processes.
Characteristics:

o Internal dialogue

e Self-awareness and self-evaluation

o Influences how we communicate with others
Examples:

e Thinking before speaking

e Reflecting on your day

o Imagining future actions

2. Interpersonal Communication
Communication between two people or a small number of people in direct interaction.
Characteristics:
e Face-to-face or mediated (phone, chat, email)
o Immediate feedback
o Relational (builds trust, friendship, cooperation)
Examples:
e A conversation between friends
e Teacher—student exchanges
e Job interviews

3. Group Communication

Communication within a small group (usually 3—15 members) working toward a common goal.

Characteristics:

e Shared decision-making

e C(lear roles (leader, note-taker, coordinator)

e Requires cooperation and negotiation
Examples:

e Group project meetings

e Organizational committees

e Brainstorming sessions



4. Organizational Communication
Communication that takes place within or between organizations, teams, and levels of hierarchy.
Characteristics:

e Formal and structured

o Use official channels

e (Can be internal (inside the organization) or external (with the public)
Examples:

o Emails between departments

o Company announcements

e Reports, policies, internal memos
Directions :

e Upward (employee — manager)

e Downward (manager — employee)

e Horizontal (between colleagues or departments)

5. Mass Communication
Communication that reaches a large, diverse audience through mass media.
Characteristics:
e One-to-many
e Mediated by technology
e Message reaches thousands or millions
e Limited direct feedback
Examples:
e Television news
e Radio broadcasts
o Newspapers and digital news platforms
e Advertising campaigns

Types of Communication
Types of communication refer to the methods or modes we use to send and receive messages.
1. Verbal Communication
Communication through spoken or written words.
Characteristics:

e Clear, structured language

e Can be formal or informal
Examples:

e Conversations

e Speeches

o Lectures



2. Nonverbal Communication
Communication without words; conveys meaning through body language and paralinguistic
cues.
Elements:
o Facial expressions
e Eye contact
o Gestures
e Tone of voice
o Posture
o Physical appearance
Importance:
Non-verbal signals often communicate more than words, especially emotions.

3. Written Communication
Messages expressed through writing, both printed and digital.
Characteristics:

e Helps record and preserve information

e Requires clarity, grammar, and structure

Examples:
e Emails
e Reports
e Articles

o Text messages
4. Visual Communication
Use of visual elements to convey meaning.

Tools:
o Images
e Charts and graphs
o Posters
o Infographics
e Videos
Importance:

Helps simplify complex information and increase engagement.
5. Digital Communication
Communication through digital technologies and online platforms.
Characteristics:
o Fast and interactive
¢ Can include written, verbal, and visual forms
e Allows global reach
Examples:



e Social media posts

e Online meetings

e Emails

e Messaging apps (WhatsApp, Messenger)

3. Functions and Importance of Communication

Definition

Communication is the process of creating, exchanging, and interpreting messages between
individuals, groups, or organizations. It allows people to share information, express emotions,
influence others, build relationships, and coordinate actions.

Main Functions of Communication

Informative Function
e Communication is used to provide information, share knowledge, and explain facts.
o Examples: News reports, classroom lectures, weather forecasts, instructions and
guidelines
Expressive (Emotional) Function
e Communication allows individuals to express feelings, emotions, attitudes, and
personal thoughts.
e Examples: Telling someone you are happy or sad, expressing frustration or excitement,
artistic expression (poetry, music, movies), social media posts expressing opinions
Persuasive Function
e Communication aims to influence attitudes, beliefs, and behaviors.
e Examples: Advertising and marketing, political speeches, public service announcements,
debates and arguments
Integrative (Social) Function
e Communication helps people build social relationships, maintain group unity, and create
a sense of belonging.
e Examples: Greetings and small talk, family and friendship interactions, team-building
conversations, community events
Entertainment Function
e Communication is used to provide enjoyment, relaxation, and cultural enrichment.
e Examples: Movies, TV shows, music, social media entertainment (TikTok, YouTube),
sports commentary, comedy and storytelling
Control (Regulative) Function
e Communication is used to guide, regulate, and control behavior within organizations,
groups, and societies.
e Examples: Laws and regulations, workplace rules and policies, teachers managing
classroom behavior, parents giving instructions to children



Importance of Communication

Builds and maintains relationships

Facilitates learning and knowledge transfer
Encourages cooperation and teamwork
Supports leadership and organizational success
Enables cultural expression

Promotes understanding and reduces conflicts
Connects individuals to society

4. Intercultural Communication
1. What Is Intercultural Communication?

Intercultural communication is the process of exchanging messages between people from
different cultural backgrounds. It examines how culture influences communication styles,

behaviors, interpretations, and meaning-making. - Examples: A teacher communicating with

international students, multinational companies coordinating teams, journalists interacting with
sources from another country

2. Why Is Intercultural Communication Important?

Enhances mutual understanding

Reduces prejudice and stereotypes

Prevents miscommunication and conflict
Supports international cooperation

Helps professionals work with diverse audiences
Improves media reporting on international issues

3. Key Concepts: Culture, Identity, and Communication

Culture: A shared system of values, beliefs, norms, traditions, language, and behaviors
that guide how people think and act.

Identity: Who we are, based on nationality, ethnicity, religion, gender, profession, social
roles, and personal experiences.

Communication: The exchange of meaning through verbal and non-verbal messages;
communication reflects culture and identity.

4. Hofstede’s Cultural Dimensions Theory

A e

Power Distance (High vs. Low)
Individualism vs. Collectivism
Masculinity vs. Femininity
Uncertainty Avoidance

Long-Term vs. Short-Term Orientation
Indulgence vs. Restraint



Power Distance (High vs. Low)
Definition: How much a culture accepts inequality and authority differences.
o High Power Distance: People accept hierarchy; authority is respected.
o Example: In many Arab countries, employees follow managers’ decisions without
question.
o Low Power Distance: People expect equality; authority can be challenged.
o Example: In Sweden, employees often discuss and give feedback to managers.

2. Individualism vs. Collectivism
Definition: Whether people see themselves as individuals or part of a group.
o Individualism: “I” culture; personal goals are important.
o Example: In the USA, people value independence and personal achievements.
e Collectivism: “We” culture; group harmony and loyalty are important.
o Example: In China, family and community decisions often take priority over
personal desires.

3. Masculinity vs. Femininity
Definition: What a culture values most—achievement or relationships.
e Masculine Cultures: Focus on competition, success, and achievement.
o Example: Japan emphasizes hard work and measurable success.
e Feminine Cultures: Focus on cooperation, care, and quality of life.
o Example: Sweden values work-life balance and helping others.

4. Uncertainty Avoidance
Definition: How comfortable a culture is with ambiguity or uncertainty.
o High Uncertainty Avoidance: Prefers rules, clear structure, and predictability.
o Example: Greece has many laws and strict rules to avoid uncertainty.
e Low Uncertainty Avoidance: Comfortable with change, risk, and new ideas.
o Example: Singapore is flexible and open to innovation.

5. Long-Term vs. Short-Term Orientation
Definition: Whether a culture focuses on the future or the present/tradition.
e Long-Term Orientation: Emphasizes planning, persistence, and future rewards.
o Example: China values saving, education, and long-term planning.
e Short-Term Orientation: Focuses on immediate results and traditions.
o Example: USA often emphasizes quick achievements and respecting traditions.

6. Indulgence vs. Restraint
Definition: How freely people gratify desires and enjoy life.
o Indulgence: Allows free expression of desires and leisure.
o Example: USA encourages enjoying life and personal freedom.



o Restraint: Suppresses desires; strict social norms guide behavior.
o Example: Japan emphasizes self-discipline and moderation.

5. Hall’s High-Context vs. Low-Context Cultures

e High-Context Cultures: Meaning comes from context, relationships, nonverbal cues;
communication is indirect (e.g., Arab countries, Japan, China)
e Low-Context Cultures: Meaning is expressed directly through words; communication is
explicit (e.g., Germany, USA, Scandinavia)
Anthropologist Edward T. Hall identified two major communication styles:
5.1 High-Context Cultures
Communication relies heavily on:
e nonverbal cues
e shared knowledge
e indirect expression
e context (situation, relationship, environment)
Examples: Arab cultures, Japan, China.
Characteristics:
e polite, indirect speech
e emphasis on relationships
o reading between the lines
e stronger use of silence
5.2 Low-Context Cultures
Communication is:

o direct

e explicit

e clear

e detailed
Examples: USA, Germany, Scandinavia.
Characteristics:

e messages are clear and specific
o value for honesty, clarity, efficiency
e “Say what you mean” approach

6. Common Barriers to Intercultural Communication

7.1 Language Barriers

Different languages, accents, idiomatic expressions, and pronunciation differences.
7.2 Nonverbal Misinterpretation

The same gesture can have different meanings across cultures.

Example: eye contact indicates respect in some cultures and disrespect in others.
7.3 Ethnocentrism



Believing that one’s own culture is superior to others.

This creates attitude barriers.

7.4 Stereotypes and Prejudice

Stereotypes oversimplify cultural groups; they can affect attitudes and communication quality.
7.5 Anxiety and Uncertainty

People may feel uncomfortable when interacting with unfamiliar cultures.

7.6 Cultural Shock

Psychological stress caused by living or interacting in a different cultural environment.

7. How to Improve Intercultural Competence

e Cultural awareness (understanding your own culture)
¢ Open-mindedness

e Empathy

e Respect for difference

e Active listening

e Adaptability

e Non-verbal sensitivity

8. Practical Strategies

1. Practice Active Listening

Pay attention to what is being said and how it is said.

2. Clarify When Needed

Use questions like:

“Do you mean...?”

“Can you explain this again?”

3. Use Simple, Clear Language

Avoid idioms, slang, and culturally specific references.

4. Be Aware of Nonverbal Signals

Remember that gestures and body language vary across cultures.
5. Show Respect for Differences

Never assume your way is the “right” way.

6. Adapt Your Communication Style

Communicate in a way that is comfortable for the other culture.

5. Cross-Cultural Communication Competence

1. Introduction to Cross-Cultural Competence

Cross-cultural competence refers to the ability to communicate effectively and appropriately
with people from different cultural backgrounds. It is crucial in globalized societies, international
business, diplomacy, journalism, and multicultural communities.



2. What Does It Mean to Be Culturally Competent?

A culturally competent communicator is someone who:

e Understands that people have different cultural values

e Avoids judging other cultures

o Communicates in a respectful and sensitive way

o Adapts their behavior according to the cultural context

o (Can work, discuss, negotiate, and collaborate with people from diverse backgrounds
It is not a one-time skill but a continuous learning process.

3. Key Components of Cross-Cultural Competence

3.1 Cultural Awareness
Understanding your own culture and how it shapes your beliefs, attitudes, and communication
style. - Examples: Knowing your values and biases, recognizing cultural assumptions

3.2 Cultural Knowledge

This refers to understanding other people’s cultural norms, values, and communication styles.
It includes:

e QGreeting customs

e Body language

e Gender roles

o Attitudes toward time

e Social hierarchy
Example:
Media professionals working with Japanese audiences must know that silence is part of
communication in Japan and should not be interpreted as disagreement.
3.3 Cultural Sensitivity
Cultural sensitivity means respecting differences even when you do not fully understand them.
It requires:

e Avoiding stereotypes

e Being open-minded

e Listening actively

o Showing empathy
Example:

A journalist avoids making generalizations like “All Arabs are...” or “All Westerners think...”.

3.4 Cultural Skills
These are the practical abilities to adapt communication in real situations.
Skills include:

e Choosing appropriate words

e Adjusting tone

o Interpreting nonverbal cues

e Managing misunderstandings politely
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e Negotiating across cultures

4. Developing Intercultural Sensitivity (Milton Bennett’s Model)
Milton Bennett proposed the DMIS model (Developmental Model of Intercultural Sensitivity),
which includes six stages:
Ethnocentric Stages
1. Denial — No awareness of cultural differences.
2. Defense — Differences are seen as threatening.
3. Minimization — Assuming all humans are basically the same.
Ethnorelative Stages
4. Acceptance — Recognize and understand cultural differences.
5. Adaptation — Adjust behavior to other cultures.
6. Integration — Comfortably shift between cultural frames.
Classroom Example:
A student moves from thinking “My way is the only correct way” — to “People are different and
that’s okay” — to “I can change my communication style depending on who I talk to.”

5. Communication Styles Across Cultures

5.1 Direct vs. Indirect
e Direct cultures (c.g., USA, Germany) say things clearly and openly.
o Indirect cultures (e.g., Algeria, Japan) use polite expressions, hints, and context.
Example:
Direct: “I don’t agree with you.”
Indirect: “Maybe we should consider another possibility...”
5.2 High-Context vs. Low-Context
o High-context cultures rely on nonverbal messages, shared understanding, and

relationships.
o Low-context cultures rely on explicit words.
Example:

In Algeria (high-context), tone and body language often mean more than words.
In the USA (low-context), people expect clear, explicit messages.
5.3 Emotional vs. Neutral Communication
o Emotional cultures (e.g., Italy, Arab countries) express feelings openly.
e Neutral cultures (e.g., Japan, Germany) control emotional expression.
Example:
A German worker may seem “cold” to an Algerian simply because German culture values
emotional control.
6. Adapting Messages in Cross-Cultural Contexts
e Adjust tone, formality, speed
e Choose culturally appropriate examples
¢ Avoid idioms and slang
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e Use clear language

Be aware of audience expectations

Modify non-verbal behavior (eye contact, gestures, personal space)
ommon Challenges in Cross-Cultural Communication

Language barriers

7.

Different meanings of gestures and non-verbal cues
Assumptions and stereotypes

Different beliefs about politeness

Misinterpretation of silence or emotions

Different attitudes toward time (punctuality, deadlines)
Ethnocentrism (believing one’s culture is superior)
Power distance differences

. High vs. low-context communication misunderstandings
10 Different expectations in professional settings
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